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UNICEF Income 2018-2021
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Ratio of RR to Total Income is Decreasing
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Tracing core resources globaly to the ground
An illustration from Mali

This graphic illustrates how Core Resources for Results (RR) are used by a country to achieve results,
beginning with the global allocation to one Goal Area, to a region, and finally to the Mali Country Office.
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The Core Challenge to drive Core Funding

Core funding allows UNICEF to direct funding to where it’s needed most and achieve the greatest
iImpact for children. Join us on our journey to better tell our story.

From global to on-the-ground implementation:
An illustration from Mali
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Achieving the Greatest Impact for Children

r— | Improved partner recognition and new impact stories, infographics
and videos to demystify the impact of RR and to drive fundraising.
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