It also challenges prevailing assumptions about boda boda riders as perpetrators of sexual
abuse and exploitation to seeing them as champions against violence against children.
Reflector jackets

The launch of the campaign has involved decision makers and policy leaders across sectors
and levels, such as senior government officers, representatives of governors and County
Commissioners. These people are respected and their statements and actions matter. For
example, the recent dialogue between the President Uhuru Kenyatta and the most prominent
cultural leaders from the Samburu ethnic group to end female genital mutilation is recognition
of the importance of the issue and of the collaboration with cultural and religious leaders.
Through its partnership with UNICEF, the Inter-Religious Council of Kenya is also supporting
these efforts.
The campaign has built a supportive coalition with the largest and most influential childfocused NGOs,12 called the Joining Forces Alliance, which has spread the messages to an
additional 15 Counties. The Rotary Club is also running the campaign. Furthermore, UNICEF
has partnered with Safaricom and Airtel, the largest mobile service providers in Kenya, to
reach over 10 million people through social media platforms and mobile SMS with the Spot
it Stop it messages. These efforts are reinforced by the significant role played by the media in
awareness raising about the campaign, providing coverage and follow up of abuse cases, and
repeatedly calling for action.

Elements

The need for structured community engagement on these issues has led the Children’s
Department to produce guidelines for engaging a wide variety of community members.
Importantly, UNICEF staff members say that awareness about violence against children
has been raised in the counties where the campaign has been rolled out. They report that
communities have a better understanding of what constitutes violence against children and
how to report it.
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Although a formal evaluation of the impact of the campaign has not been carried out yet, the
reporting of VAC cases in Kenya is on the rise, noting particularly positive results in January
2021 when the campaign was actively being aired in the national television, contributing to a
80% increase in the number of calls and reported cases of child abuses especially among
girls and boys aged 6 to 10 years, and 15 to 17.
Increased reporting also translated in consequent closures and legal redress of cases. For
example, the recent case of a father who impregnated his two daughters was met with public
outcry and protests from Members of Parliament. Following court procedures, the magistrate
gave a life sentence to the father. In the past, such cases were not made public and rarely
resulted in rulings of this kind.

END VIOLENCE
ENDAGAINST
VIOLENCECHILDREN
AGAINST CHILDREN

One key lesson from the campaign so far is the importance of mobilising a diversity of
community members, including those who haven’t traditionally been engaged, such as
Boda boda riders, have proven a valuable resource in this respect. Not only is their mobility
a game changer in terms of sharing strategic messages from one passenger to another, the
message on their vests triggers discussion about violence in the community and how to end
it. Engaging them as community-level champions is also breakthrough because it challenges
them to reflect and change their own personal behaviour while also undermining negative
public perceptions of their character.
Finally, the rollout of the campaign has highlighted the importance of a well-co-ordinated,
multi-sectoral approach to ending VAC – one that involves a wide range of sectors, including
Education, Health, Interior Security, Judiciary, Children Affairs, and government administration
working together at the community, County and national levels to end VAC.

12 Save the Children, World Vision, Terre des Hommes, Plan international and Child Fund.
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About C4D Works!
C4D Works! shares success stories in Communication for Development (C4D) from Eastern
and Southern Africa. C4D uses research and consultation to promote human rights, mobilize
leadership, influence attitudes and social norms, and transform behaviours for the well-being
of communities. In UNICEF, C4D is guided by the Behavioural Drivers Model, which helps
diagnose and analyze what drives a behaviour, design effective interventions targeting those
drivers, and measure the achievements of such interventions in the field.

Behavioural Drivers Model

Despite an overall decrease in levels of violence against children in Kenya over the past ten
years, prevalence rates remain worryingly high across the country.4 A violence against children
(VAC) survey carried out in 2019 found that nearly half of the 18-24 years old females (45.9%)
and more than half of males (56.1%) have experienced physical, sexual and/or emotional
violence during their childhood.5 The VAC survey noted that levels of acceptance and
normalisation of violence in Kenya are high.
The consequences of violence can be devastating for children and can lead to mental health
problems, increased risky behaviour and the perpetuation of inter-generational cycles of
violence. Despite this reality, levels of disclosure and reporting of violence in Kenya are low.
Furthermore, adults’ and children’s knowledge of available services is sub-optimal as is the
uptake of existing support and services in the community.6

The campaign seeks to address the normalisation of violence by creating a grassroots
movement that encourages everyone to take responsibility for children’s wellbeing and
champion their right to be protected from violence. The campaign has created stories to
teach girls and boys to recognise different types of violence and how to report them. For
younger children, animated superheroes have been designed, known as the ‘ARC TEAM’:
A – Alert; R – Report; C – Call the Helpline, to provide concrete advice on the steps to take
when they or their peers experience or witness violence. The ARC Team have been brought
to life in comic strips published in newspapers and other print material, and through hands-on
materials for children such as pull-outs and colouring books, and through partnerships with
relevant brands for children.

C4D Actions
In response to the significant experience and threat of violence faced by children in Kenya,
UNICEF and the Department of Children’s Services (under the Ministry of Labour and
Social Protection) developed the Spot it! Stop it! Campaign, a social and behaviour change
communication intervention that supports Kenya’s costed VAC National Prevention and
Response Plan in Kenya 2019-2023. The campaign was launched nationally in July 2020
with the aim to raise awareness about what constitutes violence against children in Kenya and
inform people how to prevent it, how and where to report cases.7 It has been implemented in
three counties - Garissa, Kilifi and Turkana - and plans are afoot for it to be rolled out nationally
this year.

The Issue
Violence against children includes ‘all forms of physical or mental violence, injury and abuse,
neglect or negligent treatment, maltreatment or exploitation, including sexual abuse’.1
Children all over the world are threatened by violence, yet those who are the poorest and most
marginalised face the greatest risks and are least likely to be protected by their societies.2
Girls are especially vulnerable and subject to multiple forms of violence, including sexual
and physical violence, emotional violence, intimate partner violence, trafficking and harmful
practices such as child marriage and female genital mutilation.3
1
2
3

UN General Assembly, Article 19, Convention on the Rights of the Child.
UNICEF. Children in Danger: Act to End Violence against Children. London, UK: UNICEF.
https://www.spotlightinitiative.org/ The Spotlight Initiative is a global partnership spanning several years between
the European Union and the United Nations. It was launched in 2017 and aims to eliminate all forms of violence
against women and girls through prevention, protection, and the provision of services, with a focus on women’s
economic empowerment and participation in all aspects of society.
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Ministry of Labour and Social Protection of Kenya, Department of Children’s Services (2019) Violence against
Children in Kenya: Findings from a National Survey. Nairobi, Kenya: 2019.
Ibid.
Ibid.
Ministry of Labour and Social Protection of Kenya, Department of Children’s Services (2020) National Prevention
and Response Plan on Violence Against Children in Kenya 2019-2023. Nairobi, Kenya: 2020; Additional information
obtained from a one pager on the ‘Spot it, Stop it’ Campaign and a 2020 briefing paper for the launch of the
Violence against Children Survey Report, the 2019 – 2023 National Prevention and Response Plan and ‘Spot it
Stop it’ Campaign.

Did you know,
the laws of Kenya protects
ALL children from violence?

And ALL children deserve
to be happy and safe

That is why ARC is here
to help you protect yourself
against violence.

Stay alert and know what
child abuse is so you and your
friends can stay safe!

Is there someone
who is hurting you?
Tell your friends,
a trusted adult or someone
in authority to help you

If you’re able to get
a phone to use, call 116
and report and
you will get help.

Boys and girls and adults are encouraged to report
cases of violence to a trusted adult, child protection
officer, or the Child Helpline on 116 (toll free) or
WhatsApp +254 722 116 116.8
In addition to the ARC Team materials, the Spot
it! Stop it! campaign disseminates information via
posters, newspaper inserts, community radio callins, information sessions, radio dramas, short TV
spots during prime time, wall signage, brochures,
and community-based merchandise, such as boda
boda (motor cycle taxi) reflector jackets.9 The TV
spots were aired over a two-month period between
November 2020 and January 2021, and viewed
by over 10 million Kenyans.10 These activities have
sparked a national conversation about violence
against children, what constitutes it and how to
address it.
The engagement of over 3,000 boda boda riders is
a particularly innovative way of raising awareness
on VAC. Riders wear reflector jackets that carry the
message “Spot it, Stop it – Spot the signs: “dial *116#
Call 116 anonymously. End Violence Against Children.”
In this way, riders are helping to connect parents,
caregivers and children to reporting mechanisms.11
They also spread the message far and wide as
they crisscross the county and further afield, and
thus initiate important dialogue at the individual
and community level, even in often harder-to-reach
communities. As the ‘eyes and ears’ on the street,
riders are often aware of past and anticipated future
incidents of violence and have networks to tap into for
information. Engaging this group of largely male youth
also brings the issue of violence against children into
the public sphere in a very deliberate and open way.

Stay Alert
Violence can be physical,
emotional or sexual
it is wrong.

No person is allowed
to be violent towards
you or your friends.

Stay aware so you
can recognize violence
when it happens to you
and your friends

Who is a t?
l
trusted adu
Don’t worry.

will help you always stay safe and happy.

Spot it
Stop it

CALL

REPUBLIC OF KENYA
DEPARTMENT OF CHILDREN SERVICES

TO L L F R E E & A N O N Y M O U S

Someone you have
a relationship
with to reach out to
when you need help.

A trusted adult is
someone you think might
listen to you

A trusted adult can be
your parents or teachers
or someone in authority.
If you think someone is
abusing you or your friend
tell a trusted adult.

116

Call 116
Don’t worry.

will help you always stay safe and happy.
Spot it
Stop it

CALL

REPUBLIC OF KENYA
DEPARTMENT OF CHILDREN SERVICES

TO L L F R E E & A N O N Y M O U S

116 is a special number
where children who are abused
can call to get help

When you need help, call 116,
and an adult will listen
to you and help you

You and your friends
can call 116
anytime to get help.

116

Don’t worry.

will help you always stay safe and happy.
Spot it
Stop it

CALL

TO L L F R E E & A N O N Y M O U S

REPUBLIC OF KENYA
DEPARTMENT OF CHILDREN SERVICES

8 Additional information obtained from a PowerPoint presentation on the ‘Spot it, Stop it’ Campaign.
9 Additional information obtained from a one pager on the ‘Spot it, Stop it’ Campaign
10 https://www.geopoll.com/blog/kenyas-television-landscape-throughout-q1-q2-and-q3-of-2020;
https://ca.go.ke/document/audience-measurement-and-broadcasting-industry-trends-report-q1-2019-2020/
11 Department of Children’s Services and UNICEF (2021) Report on Dissemination of Violence against Children Survey
& National Prevention and Response Plan on Violence against Children 2019-2023 & Launch of ‘Spot it, Stop it’
Campaign. Nairobi: DCS and UNICEF.
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