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For decades companies have been making contributions and donations that have 

made a difference in the lives of children.  Around the world, classrooms are 

being built, children vaccinated and teachers trained, partly as a result of 

corporate philanthropy. However, a company has responsibilities towards 

children that go beyond the support for their development.   

 

Companies interact with children on a daily basis. Children are workers in their 

factories and fields, consumers of their products, family members of their 

employees, and community members in the neighborhoods where they operate. 

Business has enormous power to control whether children are harmed through 

these interactions; in the way in which facilities are operated, products 

developed and marketed, services provided and made accessible, and in how 

influence is used vis-à-vis governments, suppliers, contractors and communities. 

Some corporate policies or practices may unintentionally inflict lifelong damage 

to children, threatening their development and even survival. 

 

Until now, the corporate responsibility towards children has primarily focused 

on efforts to eliminate child labour.  While the ongoing fight against the root 

causes of this problem remains critical, companies have a responsibility to 

understand and act on its broader impacts on children’s lives, beyond child 

labour.  

 

In June 2012, UNICEF has released a Workbook for business entitled ‘Children 

are Everyone’s Business’.  The Workbook is a tool for companies who are 

beginning the journey towards understanding their full range of impacts on 

children. The Workbook guides businesses along the way of understanding and 

addressing how business decisions, activities and relationships may affect the 

lives of children directly as well as indirectly and in their overall business 

operations, their products and services, their marketing methods, and their 

relationship with local and national governments.  

 

The Workbook builds on the global standards of practice for the respect of 

human rights as established by the Guiding Principles on Business and Human 

Rights. It is also a practical instrument for the implementation of the Children’s 



 

 

Rights and Business Principles, released in March 2012. As an increasing number 

of companies are asserting strong and public positions on their corporate 

responsibility to respect human rights, the Workbook is an important tool to 

ensure that children’s rights are a part of the discussion and that a corporate 

respect for children’s rights is seen as a relevant and urgent business mandate.  

 

A company that picks up the Workbook is taking a decisive step towards 

translating a commitment to children’s rights into action - beyond philanthropy. 

By assessing its footprint on child-related issues, a company can set a direction 

for positive action for children embracing the principle that the respect for the 

rights of the world’s children is everybody’s business. 

 


