
 

 

 

 

“CHILDREN ARE EVERYONE’S BUSINESS” 
Why are children everyone's business? 
By Maya Faisal, Social Policy Specialist – UNICEF Malaysia  

 

Every time a major festival comes around in Malaysia, feel-good media stories about 

private companies abound. Some companies donate toys and clothing to children living 

in institutionalised care centres. At the beginning of the school year, companies are 

quick to visit orphanages and hand out bags, books, stationery aplenty. I have even seen 

some companies highlighted in the news for “care and support” of children in the form 

of a visit to the zoo. 

For a child, a day of enjoyment or gifts may be memorable. Still, it is just a single day. 

What about all the other days in this child’s life? What role should the private sector 

play creating lasting impact on children’s lives?  

The concept of CSR is still evolving in the business world in Malaysia, and the UNICEF 

Malaysia office is working to drive progress in this area. My work in social policy 

focuses on advocating, to multi-sectoral stakeholders, for children’s needs and rights to 

be prioritised in all stages of programme planning and policy-making. In essence, the 

children’s agenda needs to be at the forefront of all nation-building efforts in order for 

Malaysia to achieve the socio-economic targets of the national plan – Vision 2020 – to 

become a developed nation by 2020.   

I work to generate evidence and apply innovative approaches to reach out to those who 

can create a domino effect in children’s lives. One of the triggers of this effect is working 

with private sector companies through corporate engagement. Together with 

colleagues, I am working with the Companies Commission Malaysia (CCM)– a strategic 

government-linked regulatory body – to promote child rights focused CSR among those 

small medium enterprise (SME) companies. The body is a major influencer in terms of 

monitoring the role, governance and promotion of corporate integrity among all those 

registered SMEs.  In our first year of partnership of 2010, we produced a Best Business 

Practice Circular (BBPC) titled ‘Childcare Centre at the Workplace’. The main objective 

of this BBPC was to engage with SME companies and demonstrate how investing in 

early childhood education and care would improve employee retention rates and 

promote work-life balance.  This BBPC came with a toolkit called ‘How to Set-Up a Child 

Care Centre at the Workplace’ that provided companies with first-hand information 

such as registration procedures, budget planning templates and a checklist to establish 

child care centres  effectively and efficiently within the national requirements. 



 

 

 

 

In 2011, I worked with the CCM and colleagues to launch the 2nd BBPC: ‘Establishing a 

Conducive Working Environment for Women: Nursing Mothers Programme at the 

Workplace’.  The objective of the BBPC is to encourage women to continue their role not 

only as mothers but also be part of a productive workforce, which in the end benefits 

the family and the child. 

I continue to work with SMEs in partnership with CCM to promote child rights at the 

workplace, community, and marketplace. The Children’s Rights and Business Principles 

will serve as an excellent framework for companies to understand the full range of 

impacts on children’s rights and for taking this work for scale in Malaysia. This will help 

business not only yield financial results, but the results will also translate into social 

gains for children, moving Malaysia a step closer to becoming a developed nation by 

2020.   


