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AN OVERVIEW OF 2020

The year 2020 was very challenging for all with the global COVID-19 pandemic hitting hard and 
straining the health system, affecting families and their way of life, interfering with the social and 
economic development of countries across the globe and causing significant impact on children 
and young people, parents and families. In Bulgaria, as in other countries, the most vulnerable 
children (aged 0 to 3 years), children living in poverty, children with disabilities, and children in 
multi-child families and single-parent households, were among the most affected by the pandemic. 
The COVID-19 health crisis was a key factor for increasing inequalities and poverty in the country 
and for exacerbating persistent issues with inadequate water provision, hygiene materials and 
services in the most vulnerable communities. The social isolation globally, and in Bulgaria, led to 
an increased risk of domestic violence and increased mental health concerns. In addition, despite 
the rapid adoption of distance learning, parents, teachers, learners and the education system as 
a whole experienced some challenges. In addition, the pandemic further deepened the learning 
crisis while remote learning also highlighted the existing digital poverty and the increased risk of 
children dropping-out of school, especially for the most vulnerable children and young people. 

Throughout the year UNICEF in Bulgaria worked to provide support where it was needed 
the most. Together with government institutions, local authorities, medical centres, kindergartens 
and schools, social services, non-governmental organizations, media and corporate partners, 
UNICEF used different approaches to reach and support thousands of families and children by 
offering valuable and factual COVID-related information. Our country office ensured a variety of 
services through programs targeted at parents of young children (under the age of 5), families 
and children from vulnerable and isolated communities, children with disabilities, children at risk 
or victims of violence, adolescent girls and boys, refugee children and unaccompanied children. 

UNICEF CONTRIBUTION TO THE COVID-19 RESPONSE IN BULGARIA

Elaborated below, are some of 
the efforts of the UNICEF country 
office in responding to the crisis in 
2020, with appreciation for the great 
work of the front-line health workers, 
the various community-based 
service providers, national and local 
authorities, the civil society, the 
media, and all donors (corporate and 
individual), the general public and 
all those that responded in different 
ways to ease the challenges of the 
COVID-19 crisis. COVID-19 has been an unprecedented pandemic and required that 

the public received factual, timely and relevant information. To this end, 
the COVID-19 related risk communication of UNICEF in Bulgaria was 
an essential part of the programmatic response to the pandemic and 
provided global knowledge and information translated in Bulgarian in a 
timely manner.
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In 2020, the COVID-19 related content from UNICEF gathered an unprecedented total of 
55,577,870 impressions through UNICEF channels, radio, TV, online and print media. 
Through Facebook, our messages reached 4,658,349 people, while the special COVID-19 sec-
tion on the UNICEF website was visited by over 380,000 people.

The total material support provided by UNICEF in Bulgaria in response to COVID-19 
amounted to 400,000 BGN. More than 10 tons of hygiene materials such as disinfectants, soaps, 
detergents and masks were purchased by UNICEF or donated by UNICEF corporate partners, 
and with the engagement of local authorities and various community service providers, including 
the Roma health mediators, it reached over 10,000 children and families in need and 55 so-
cial services and health centres. 

To assist vulnerable children with distance learning, together with our corporate partners 
UNICEF provided educational materials to over 2,000 children. 

In addition, 220 tablets 
were purchased and do-
nated to our partner Center 
Amalipe, so that students 
from vulnerable communi-
ties could continue study-
ing online. UNICEF also 
gathered and provided ev-
idence on how COVID-19 
and the closure of all kin-
dergartens and schools 
negatively affected over 
700,000 children, and 
thus contributed with tech-
nical knowledge to the 
development of the Na-
tional framework for safe 
re-opening of the schools.
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An information hub has been developed on the UNICEF’s website and is updated regularly to provide  advice and support

A girl receives a tablet from UNICEF‘s partner Center Amalipe
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Together with various Chambers of Commerce in Bulgaria and companies, UNICEF 
also organized a massive “BACK2SCHOOL” campaign aimed to support parents and their 
children to meet the challenges of the new school year 2020/2021 in a COVID-19 environment by 
providing valuable and relevant information and advice. The nation-wide initiative reached 23,720 
employees, including more than 14,500 parents, from 18 companies in eight industries.

UNICEF valued and cared for all health workers in this pandemic. The organization donated 
to the Ministry of Health protective equipment which included 320,000 gloves, 9,000 pro-
tective suits, over 18,000 masks and 4,000 PCR tests for the frontline respondents. 

RESULTS FOR CHILDREN ACHIEVED THROUGH VARIOUS 
MODELING APPROACHES 

UNICEF continued to invest in and support various models of services for children and fami-
lies in Bulgaria. In 2020, UNICEF used the existing network of services and personnel to pro-
mote useful guidance on prevention and response to COVID-19 and provide additional advice on 
physical and mental health for children and parents.  

UNICEF appreciates all the efforts of various service providers and applauds their rapid adop-
tion of innovative ways for providing services in a COVID-19 environment and unwavering perse-
verance even in the most difficult times.  A summary of some of the results achieved is provided 
here to demonstrate, appreciate and honour their work.

5,074 parents of children under 3 years of age benefited from individualized 
support, guidance and information on nurturing care provided through the 
home-visiting services. These services delivered evidence-based messages on 
COVID-19 to families with young children and provided essential guidance and 
information on health and caregiving when the national preventive child health 
services were suspended due to the pandemic.

Through a partnership with Center Amalipe, over 400 children from vulnerable 
communities were assisted in distance and online learning by education 
mediators and through the provision of material support. 2,290 vulnerable 
children received education materials before the start of the school year and 
450 kindergarten teachers and over 1,000 parents received Early Childhood 
Education (ECE) materials for home schooling.

Parenting competencies of 8,720 parents of children under 5 years of age 
were strengthened through community-based parenting support programs, 
digital platforms (dedicated parenting website, digital tools), as well as through 
engagement with pre-school teachers. 

Through the Family Consultative Centres (FCCs), 2,046 families and 3,055 
children from vulnerable and isolated communities benefited from outreach 
and preventive services and information related to prevention and response 
to COVID-19.
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538 children and 413 parents benefited from integrated services for 
prevention and response to violence against children (crisis interventions, 
therapeutic and legal support, medical and forensic expertise) from the Child 
Advocacy Centres (CAC). These services were operational during the lockdown 
both online and face-to-face and provided 1,428 psychosocial consultations to 
687 children and 741 parents through partnerships with SAPI and Animus.

A total of 315 individuals accessed vaccinations, individual assessment 
and referral to state-led health care, raising also the health literacy among 
the refugee/migrant population through UNICEF partnership with the Refugee 
Women Council. 

480 unaccompanied children benefited from tailored information sessions on 
regular and safe movement opportunities, 299 unaccompanied children 
received specialized legal aid, and 91 unaccompanied children received 
support for family reunification through UNICEF Partnerships with the 
Bulgarian Helsinki Committee.

Digital innovations were prior-
itized as a key tool for outreach, 
engagement and change among 
various communities and espe-
cially among the youth. The U-
Report in Bulgaria, with a focus 
on adolescent participation and 
youth empowerment, reached 
nearly 2 million young people 
though social media. Further-
more, the first youth-led virtual 
hackathon on digital solutions for 
media literacy was organized by 
UNICEF and its partners. 
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COMMUNICATION AND ADVOCACY REMAINED A MAJOR 
COMPONENT OF UNICEF’S WORK IN 2020

UNICEF used communica-
tion and advocacy as a major 
tool for providing information 
and highlighting the rights of 
children and young people 
globally and in Bulgaria. De-
spite the emergency situation 
with the COVID-19 pandemic, 
the organization continued to 
raise awareness and advo-
cate for child rights and at the 
same time raise the necessary 
resources to enable the re-
sponse. 
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In July 2020, teenagers presented their projects for 
media literacy initiated during the first online national 
hackathon

6-year old Emma and her mother advocate a a much wider use of sign 
language at school and in life more generally
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In addition to the intensive communication around COVID-19, UNICEF successfully imple-
mented two integrated campaigns related to its program work, delivered advocacy messages and 
developed fundraising appeals. 
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UNICEF partnered with the Ministry of Education and Science and the Regional Inclusive 
Education Support Center in Sofi a to develop the fi rst digital educational platform in Bulgaria andl 
make the learning process more accessible to children with disabilities in the future. The cam-
paign reached 3,100,402 people through UNICEF channels and media partners (BNT, radio, 
online and outdoor), while advocacy messages reached more than 538,500 people through the 
channels of corporate partners.  

The theme of the Spring campaign was “Education for Every Child“. It was dedicated to chil-
dren with disabilities and off ered an online solution to prevent their exclusion from education dur-
ing and beyond the COVID-19 pandemic.

The autumn integrated campaign themed “A Voice for Every Child“ supported non-verbal 
children, off  ering solutions through assistive technologies to support their education. 
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Over 40 celebrities and infl uencers with more than 2 million followers were engaged and ad-
vocated with UNICEF for children with communication diffi  culties. 

“Education for 
Every Child“ aimed 
to support children 
with special needs 
to be fully involved 
in the learning 
process through the 
development of an 
online interactive 
platform

UNICEF Bulgaria launched the 
campaign to support children with 
disabilities who cannot speak
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To strengthen its advocacy for children’s rights, UNICEF created an Advisory Council on 
Business and Child Rights (ACBCR) and gathered senior private sector representatives who 
identified four main areas of joint activities: exchange and networking, providing data and exper-
tise, building capacity (on various issues for children including Sustainable Development Goals 
and child rights and business principles) and co-creating solutions. UNICEF also partnered with 
Sofia University “St. Kliment Ohridski” (Faculty of Economics and Business Administration) and 
organized 3 modules of the National Academy on Business and Children and an online Sum-
mer School “Business as a Partner for Child Rights“ to run one of the identified joint activities 
with the business sector and as part of the Business for Results (B4R) initiative.
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Through extensive media coverage, 4,572,523 people were reached thanks to our me-
dia partners – bTV, BNT, radio, outdoor and online media as well as through all UNICEF 
channels.

Dozens of celebrities supported the initiative. From left top corner: Actor Boyko Krastanov, radio and TV host Niki 
Kanchev, singer Mihaela Fileva, gymnast Yordan Yovchev, singer Beloslava, and singer Maria Ilieva
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The event gathered more than 100 participants, contributed to the promotion of business 
engagement for children’s wellbeing and highlighted some fundraising opportunities for UNICEF.

HUMBLE ACKNOWLEDGMENT OF THE SUPPORTERS’ 
ENGAGEMENT FOR CHILDREN

Globally UNICEF is sup-
ported by contributions from 
public, private and individual 
donors to meet the needs of 
millions of children, adoles-
cents and young people in the 
190 countries and territories 
where it is present and con-
tinues to promote the imple-
mentation of the rights of every 
child and fulfi lment of their full 
potential.  In Bulgaria, UNICEF 
acknowledges the unfailing 
support of its donors – public, 
private, individual and founda-
tions – and is grateful for their 
trust in the organization to de-
liver the planned results. Despite the challenges of the pandemic, in 2020, UNICEF continued to 
receive donations. UNICEF thanks all its donors for their eff orts.  

Once again, we counted on the support of our corporate partners who contributed a total of 
335,782 BGN. Our long-standing partners and their customers – IKEA, H&M and Orange Center 
were on board with us, as well as our newest partner FANTASTICO who managed to fundraise 
over 170,000 BGN from its customers to support the development of the online education plat-
form for children with disabilities.
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At the end of 2020, UNICEF organized its fi rst virtual Annual Corporate Summit GIVE2GROW targeted at business 
leaders to promote the culture of giving and exchange of good practices. 

Svetoslav Gavrilov, Executive Director of FANTASTICO, and cashier Malina 
Tomova accepted a certifi cate of gratitude from Dr. Jane Muita, UNICEF 
Representative in Bulgaria
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We also thank the numerous small and 
medium enterprises and companies (aka 
BLAGODETEL) who supported us with dona-
tions, and all partners who provided in-kind 
donations and pro-bono services to support 
our work throughout the year. Our mission 
would be impossible without your dedication 
and cooperation.  

Our biggest allies were our individual 
donors who remained faithful to the calls 
to support children’s wellbeing. Their im-
pressive contribution amounted to a to-
tal of 1,245,946 BGN in 2020. Over 22,500 
benefactors (BLAGODETEL) supported the 
work of UNICEF for the most vulnerable 
children in Bulgaria with monthly dona-
tions. Our community of supporters grew rap-
idly thanks to the tireless work of our frontline 
heroes – the UNICEF team “Champions for Children” who did not tire of engaging with the members 
of the public face-to-face in different places in Sofia, Varna, Plovdiv and Ruse and convincing them 
to donate for various causes. We are happy to share that 24 bright and young people joined the 
team and promoted UNICEF’s work, attracting more than 3,000 new pledge donors to our BLAGO-
DETEL family. 

Thanks to the generosity and dedication of our corporate partners and individual donors 
in Bulgaria, in 2020 we managed to raise a total of 1,581,728 BGN for children. 

Thanks to the commitment of the Government of Bulgaria, local authorities, NGOs and 
civil society, the raised funds were invested in the well-being of children!

We thank you most sincerely!

https://www.youtube.com/watch?v=pLeCFpAR7dA 

In 2020 the funds that we raised comprised local fundraising, donor funding, as well as UNICEF 
Institutional budgets at a total amount of 5,289,441 BGN for children in Bulgaria. The expenses 
were distributed among all program areas and contributed to the results presented in this report.

“Champions for Children“ team supports UNICEF’s mission 
for better future for every child

Program area Budget
Early childhood development and childcare 1,262,232 BGN 
Inclusive education and early learning 439,777 BGN 
Prevention of violence and access to justice 1,597,188 BGN 
Partnership for child rights 353,066 BGN 
Resource mobilization, program and operational effectiveness 1,637,178 BGN



THANK YOU!

The UNICEF global strategy 2018-2021 aimed to ensure that every 
child survives, every child learns, every child is protected from 
violence and exploitation, every child lives in a safe and clean 
environment, and that every child has an equitable chance in life 
would not be possible without the dedication and generosity of 
all our partners, the government, local  authorities, civil society,  
universities, private sector, media, academia, individual and 
corporate donors.

Thanks to your help, once again we managed to be where we 
were most needed and identify and provide information, care, 
advice and support to the most vulnerable children and families. 

To all of you, we say a big and heartfelt “Thank you”!


