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TERMS OF REFERENCE
Local individual consultant
Support UNICEF image building and

developing public private partnership, including engagement in EURO 2012 social campaign, in Ukraine

Duration: 6 months (with possibility of extension)
Start date: 01 February 2011
End date: 31 July 2011
Fee level: NOB 
Deadline fo submission of documents: 15 January 2011
1. Background of the Special Service Agreement (SSA)

The private sector in Ukraine grew rapidly over past few years before the global economic crisis affected the country. Local and international private cooperates working in Ukraine channel some funds into social projects and activites, however, the private sector initiatives are often more a marketing tool with limited vision and impact, thus the awareness and understanding about Cooperate Social Responsibility still remains low. Overall, not enough attention is paid to children’s agenda in country.  On the other hand, Ukraine no longer attracts affluent international donor funds, because of its previous rapid economic growth with sufficient level of GDP/GNI, and expectation that state should take on funding of programmes benefiting children and women. It is extremely important that Ukraine builds up social accountability for children, with a higher awareness and commitment of Cooperate Social Responsibility.  Effective advocacy, mobilizing funds and leveraging resources for children in Ukraine requires more innovative and bold approaches based on better understanding of the market, business perception and level of public awareness about UNICEF.

In addition, it’s critical to invest in building broader partnerships with state, civil society and other stakeholders for the benefits of children. In particular, as football is the most popular game, the European football championship taking place in Ukraine and Poland in 2012 provides an excellent opportunity to deliver children messages to millions of EURO 2012 viewers. It can help to raise public and decision-makers’ awareness on importance of realizing different aspects of children’s rights.
UNICEF Ukraine plans to intensify our engagement with the corporate sector and other stakeholders. The Office has identified the need to have a national consultant who has experience in effective advocacy, skillful in laison with different stakeholders, to build partnerships with the private sector, government and civil society to change children’s lives for better, including the UNICEF Ukraine effecient contribution in development and preparation of the social campaign around EURO 2012 championship. 
2. Objective and Assignments

Objective

To support UNICEF’s efforts in image building and strengthening the strategic partnership with the corporate sector in the interest of the Ukrainian children, including facilitation of organization’s participation in implementing the EURO 2012 social campaign. 

Key Assignments
· Conduct briefing with the UNICEF team members to understand organization’s current priorities and areas of engagement;
· Assisting the Office in documenting the corporate sector engagement strategy including image building component and developing plan of action based on the findings of the rapid assessment, situation analysis and other available data.
· Building basis for further business networking by the UNICEF Ukraine through initiating and conducting meetings with the selected potential partners (business associations, global companies operating in country and key promising Ukrainian companies).
· Developing at least two proposals for the potential business partners operating in Ukraine. 
· Facilitate  meetings, discussions related to the EURO 2012 and lead/moderate the relevant working group on behalf of UNICEF;
· Support the UNICEF management and act as a political liaison with the Government and other stakeholders on EURO 2012;

· Conceptualize and write plan of action as well as proposals to the potential donors; de-brief and provide recommendations to the UNICEF Ukraine team on the course of further engagement within ERO 2012.
Outputs 
· Series of orientation meetings with the UNICEF Ukraine team and of discussions with the external partners is conducted, as well as regular de-brifiengs by the consultant to the management;
· A corporate partnership/image building strategy and action plan has been developed and its implementation has started;
· At least two proposals have been prepared for the submission to the business companies (i.e. FMCG and banking sector or other sectors).
· The effective communication with a number of selected companies who has potential successful partnership with UNICEF brand promotion and their cooperate engagement for children, along with concepts/examples from other countries established.
· Effective facilitation of the relevant working group on EURO 2012 as well as result-driven collaboration and coordination with partners are demonstrated;

· Proposals to initiate partnerships in the interests of children as well as to raise funds for EURO 2012 social campaign are developed.  
3. Delivery dates based on the work plan 
Summary report should be delivered by 20 July 2010.

4. Details of how the work should be delivered

Consultant has to submit to UNICEF the above products, in electronic form for feedback and evaluation.
5. Performance indicators for evaluation of results

The evaluation of results will be based on the following indicators:

· Technical and professional competence (will be measured by the quality of reports   provided to UNICEF) 

· Quality of work (timely submission of the reports to UNICEF)

· Quantity of work (completing the assignments as indicated in parts 2, 3, and 4 above)

· In addition such indicators as work relations, responsibility and communication will be taken into account during the evaluation of the consultant’s work.

6. Qualifications/specialised knowledge/experience required to complete the task

· Advanced education/degree in marketing, communication or related fields, or equivalent professional experience in such areas. 

· Five years of progressive professional experience in the fields of partnership building, campaign development and implementation, marketing communication an asset. 

· Good knowledge of the Ukrainian social, political and economic contexts as well as children’s agenda. 
· Excellent team-player, proactive and goal oriented.

· Strong analytical skills and the ability to synthesize information, evaluate and to present ideas clearly and coincisely. 
· Out of box thinking and excellent communication and outstanding negotiating skills. 
· Excellent writing skills in English and Ukrainian. 
The deadline for submission of applications is 15 January 2010.

Only short-listed candidates will be contacted.

Applicants that fulfil the above requirements are requested to complete the United Nations Personal History Form (P. 11) which is available at www.unicef.org/employ and submit it together with a resume/CV and a cover letter describing your professional interests in working for UNICEF.  

Applications should be sent to:

UNICEF Office, 1, Klovskiy Uzviz, Kyiv, Ukraine

Fax No. 380-44-230-2506

E-mail: recruitment_kiev@unicef.org (Please indicate ‘Local individual consultant’
in the subject of your application)
� EMBED Word.Document.8 \s ���








[image: image2.emf] 

_1354956678.doc
[image: image1.png]For every child

' i i - v N
Health, Education, Equality, Protection u n ICe \(& ';
ADVANCE HUMANITY N







