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Why do we need a Code?

Most recent data indicate only 38 per 

cent of 0-5 month olds in the 

developing world are exclusively 

breastfed

Suboptimum breastfeeding still accounts for an 

estimated 1.4 million deaths in children under five 

annually ( Lancet 2008 Nutrition Series). 
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Promotion of bms influences 

infant feeding behaviour

2006 study by the US Congressional 

Accountability Office found a majority of 

studies that examine giving free formula 

samples to mothers at hospital discharge 

found lower breastfeeding rates among 

mothers receiving samples.2

1 Foss, K. and Southwell, B. International Breastfeeding Journal 2006, 1:10

2 United States Government Accountability Office, Report to Congressional 

Addresees, February 2006, GAO-06-282

Study examining relationship between advertising in a parenting 

magazine and breastfeeding between 1972 and 2000 found 

when frequency of adverts for artificial feeding increased, 

percentage change in breastfeeding rates decreased.1
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ñémisguided 

propaganda on 

infant feeding should 

be punished as the most 

criminal form of sedition, and 

those deaths should be regarded 

as murderò 

Speech to the Rotary Club, Singapore

1939 ïDr. Cicely Williams

In 1968, Dr. Derrick Jelliffe (Food & 

Nutrition Institute, Jamaica) wrote about 

ñcommerciogenic malnutritionò,linking 

product promotion to morbidity.

Early recognition of negative impact of marketing
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Code timeline
1974 - British charity publishes The Baby 

Killer. Swiss NGO publishes it in 

Switzerland as "Nestlé Tötet Babies 

(Nestlé Kills Babies). Nestlé sues for libel.

1976 NGO found guilty, but receives 

token fine. Judge warns Nestlé that it will 

have to change marketing practices. In 

USA, order of nuns files suit against 

Bristol-Myers.
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Code timeline

1978 - Bristol-Myers settles law suit out of court and 
agrees to halt all direct consumer advertising of baby 
milks. 

US Senate holds hearings, chaired by Sen. Edward 
Kennedy, on inappropriate marketing of artificial 
feeding in developing countries. 

1979 - Joint WHO/UNICEF meeting on infant and 
young child feeding. 
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Statement and Recommendations:

It is therefore a responsibility of society to provide 

breastfeeding and to protect pregnant and lactating 

mothers from any influences that could disrupt it

The importance of an adequate basis on which 

women can have a true and objective choice 

emphasises the need for é the establishment of 

measures ... to protect women against 

misinformation.

Joint WHO/UNICEF Meeting on Infant 

& Young Child Feeding 

(Geneva, October 1979)
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WHA adopted Code in 1981 to 

counteract negative impact of 

promotion of bms.

ñInview of the vulnerability of infants in the early

months of life and the risks involved in inappropriate

feeding practices, including the unnecessary and

improper use of breastmilk substitutes, the marketing

of breastmilk substitutes requires special treatment,

which makes usual marketing practices unsuitable for

these products.ò
Preamble to the International Code of Marketing of Breastmilk Substitutes, WHO, Geneva, 1981
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What is the Code?

Åglobal recommendation  - All States urged to 

incorporate into national legislation.

Åcompanies urged to ensure their practices 

comply with the Code at all levels.

ÅCode further clarified and augmented through 

subsequent World Health Assembly 

Resolutions
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In May 2006 World Healthy 

Assembly recognised:

Åthat 2006 marks the twenty-fifth anniversary of 

the adoption of the International Code of 

Marketing of Breast-milk Substitutes, and 

Åits increased relevance in the wake of the 

HIV/AIDS pandemic, rising frequency of 

complex human and natural emergencies, and 

concerns about the risks of intrinsic 

contamination of powdered infant formula;ò
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Code implementation impacts

bms sales

ñGovernment Regulation a 

Growing Constraintò

ñThere are significant international 

variations in the regulations 

governing the marketing of milk 

formula, which are reflected in 

sales differences across 

countries.ò

ñThe industry is fighting a rearguard action against 

regulation on a country-by-country basisò.
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International Code of 

Marketing of 

Breastmilk Substitutes:
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No advertising of breastmilk substitutes, 

bottles or teats to the public.

Ɖ@klnrs `

Aqd`rslhkj-Ɗ



UNICEF, 05 Oct 2009 

No free samples to mothers

Indonesia

Thailand 
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No promotion in shops
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No gifts to mothers

ñI love 
my 
Nestlé 
mumò
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No free or low-cost supplies in 
healthcare facilities


