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UNICEF and Sony Mark World Malaria Day with Launch of EYE SEE III Children's Photo Project 

Children’s stunning photos from Liberia and Rwanda document the scourge 
of malaria and poverty


NEW YORK/TOKYO/TORONTO/MONROVIA/KIGALI, APRIL 25, 2008 – Equipped with new cameras and their unique perspective, dozens of children in Liberia and Rwanda have been documenting their lives by taking photographs of their families and communities for UNICEF’s EYE SEE III project. Now in its third consecutive year, the Eye See III project was timed this year to commemorate World Malaria Day 2008. 

Over the course of two weeks, children aged 9 to 15 captured images using state-of-the art digital cameras donated by Sony Corporation. The on-the-ground photography was preceded by technical workshops led by internationally-renown photographer and frequent UNICEF contributor Giacomo Pirozzi 

The purpose of the project is to share the art of photography with children and provide them with a compelling and fun tool to capture their lives around them. While the focus was malaria – which kills an African child every 30 seconds – the young photographers also documented subjects related to water, poverty, post-conflict and the right to play. 

Thousands of images were captured and downloaded by the children. The best of the short-listed photographs will be displayed in separate exhibits in Canada, Japan, Liberia, Rwanda and elsewhere in April and May 2008. The exhibit panels with the children’s photographs have been produced in English, French and Japanese. 


“Over the years UNICEF has come to realize that photography is one of the best ways to empower children, encourage their participation and provide us with a unique insight into their day-to-day lives,” said UNICEF Deputy Executive Director Omar Abdi. “In the war against malaria – where everybody can play a role – no effort should be spared to save the lives of children from this deadly disease.”


Hidemi Tomita, General Manager of Corporate Social Responsibility Department, Sony Corporation said, “For the second year in a row Sony is proud to be part of the project that helps to inform people worldwide of issues that affect children. Putting cameras into the hands of children allows them to tell their stories in a way that everyone can understand. Through the art of photography the participants of EYE SEE III have managed to illuminate in striking detail how malaria and poverty hold them back. At the same time, I was moved by the sense of caring among children depicted in the photographs. It is remarkable that children in such difficult circumstances could still care about others. I could feel their resilience and hope.”


In Canada the exhibits will be used to raise money for insecticide-treated bed nets for Liberia and Rwanda as part of the Spread the Net campaign. 

In addition to the in-kind donation of digital cameras, storage cards and printers Sony Corporation provided funding for the project via the Japan Committee for UNICEF. 

UNICEF is the world’s largest procurer of bed nets, supplying nearly 18 million nets in 2007 with the support of national and international partners. While there has been much progress to date, more than one million people around the world still die of malaria every year. In Africa alone, malaria kills a child every 30 seconds; it is the second largest killer of children on the continent.


Last year, as part of EYE SEE II, Sony Corporation donated cameras to allow almost 200 children in northern Pakistan to document the devastation caused by the 2005 South Asian earthquake. 
About UNICEF

UNICEF is on the ground in over 150 countries and territories to help children survive and thrive, from early childhood through adolescence. The world’s largest provider of vaccines for developing countries, UNICEF supports child health and nutrition, good water and sanitation, quality basic education for all boys and girls, and the protection of children from violence, exploitation, and AIDS. UNICEF is funded entirely by the voluntary contributions of individuals, businesses, foundations and governments.  For more information, visit www.unicef.org.

About Sony 
Sony undertakes various social contribution activities under the key phrase “For the Next Generation,” to help address the needs of communities in regions around the world.  Sony places a priority on activities promoting education for children and youth, and contributing to the building of sustainable society. Sony endeavors to encourage children’s awareness of and interest in science and the arts, and to enhance their capacity for logical thinking and creativity.

For more information: http://www.sony.net/SonyInfo/Environment/
For further information, please contact:

Michael Bociurkiw,  UNICEF, +1 646 421 0400, bociu@yahoo.ca
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