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February 2009 - MTV Networks Latin America celebrated the tenth

anniversary of its HIV prevention campaign, ñSe(x)Tu Mismoò,by

airing a new documentary and launching a new website on World AIDS Day ï01 December 2008.

Xpress 2008, a one-hour documentary shot in Brazil, the Dominican Republic, Colombia and the U.S., dives into and

challenges the minds of young men. The issues that surround males as they grow up, including paternity, machismo,

pop lifestyles and violence, are all explored. The new website, SexTuMismo.com, features shows, information,

resources, blogs, specials and features all revolving around the commitment to fighting HIV.

ñTocelebrate Staying Aliveôstenth anniversary is a tremendous milestone for all MTVs around the world,òcommented

Mario Cáder-Frech, the Vice President of corporate social responsibility and public affairs for MTV Networks Latin

America. ñInthe past ten years, Staying Alive has empowered young people by providing them the tools and

knowledge necessary to help reduce behaviors which place them at high risk and has effectively opened up a dialogue

amongst youth about HIV and AIDS. For MTV Latin America, it is important to reach out to our audience with socially

140 000 [88 000ï190 000] new HIV infections in Latin America in 2007. An estimated 63 000 [49 000ï98 000]

responsible content and we are sure that Xpress and the other programming we have lined up for World Aids Day will

resonate with our viewers in the region.ò

According to the 2008 Report on the Global AIDS Epidemic, there were estimated to be 140 000 [88 000ï190 000]

new HIV infections in Latin America in 2007. An estimated 63 000 [49 000ï98 000] people died of AIDS last year.

For more information, please contact Vivian Lopez, Regional HIV/AIDS Advisor, UNICEF TACRO:

vlopez@unicef.orglopez@unicef.org

MTV Xpress 2009

New entries

UNICEF MTV Ignite Campaign in Trinidad & Tobago

Background

The Ignite Campaign, under MTVôsaward winning global HIV/AIDS campaign, Staying Alive, is a new communication

platform that challenges young people to ignite a movement to change their sexual behavior, and turn previously held

norms on their heads to stop the spread of HIV/AIDS specifically in Kenya, Trinidad and Tobago, and Ukraine. This

campaign addresses sexual networks, multiple partners, drug use and living with HIV, all in the context of national

cultures and norms.

Kicking off all campaigns are explosive dramas in the three countries, all locally shot and produced, that will take a

microscopic lens into the lives of young people who could be you, your best friends, your cousins or just random people

you could imagine in your homes.
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The campaign in T&T

An estimated fourteen thousand (14,000)* people in Trinidad and Tobago are living with HIV/AIDS. In Trinidad &

Tobago, the campaign seeks to Ignite a movement amongst young people to take control of their sexual lives and stop

the spread of HIV/AIDS. The mass media campaign is spearheaded by a drama series with complementing radio and

online initiatives to reach the young target. The MTV Staying Alive campaign IGNITE is an initiative supported by

UNICEF in partnership with the Caribbean Broadcasters Media Partnership. It includes the following different

components:

The filming and script

Filming of the three part drama has been recently completed in Trinidad with the lead role going to young Joseph

Lopez. The story revolves around a young urban radio Dj who finds out he has tested positive for HIV. We see in the

drama his struggle and fear of the stigma and discrimination that surrounds the virus in Trinidad and Tobago.

The concept of TRIBE is a feature length drama shown as a three part series.

The film takes place in a three month time period with flashbacks. TRIBE will follow a young manôsstory, while

highlighting the activities of a Trinidadian youth trying to manage his relationships as he reveals his secret. Jasonôslife

unfolds through a sequence of quotidian events. As he narrates the story, we gain perspective and understanding of the

complicated layers of a young man coming of age in Trinidad. With the energy of Carnival as the distant backdrop, we

weave through the intensity and intimacy of our charactersôlives. We are shown how the bond of friends and family can

make a harsh reality easier to live with.

The film is produced by Sonya Wells and directed by Ras Kassa. The drama will premiere on World AIDS Day,

December 1st, 2009, for a 3 week period (this is determined on the scheduling of each broadcaster but we will suggest

this schedule). A 30-minute behind the scenes will also be produced and aired either before or after the premiere of

the drama.

Broadcaster Training

In July of this year MTV held a training session for 15 media broadcasters in print, radio and television to mentor them

about how to report on HIV/AIDS. Most of the participants media houses were in need of help and unsure about where

to go to get appropriate information and unaware of what support was available in Trinidad to verify stats.

The session was facilitated by Richard Warburton, a former senior producer at MTV Networks in the UK, where he

gained extensive knowledge in the field of producing documentaries, and specifically, in the development field. The

media personnel trained will be part of the promotion for the film and also be used to address issues of stigma and

discrimination. The media plays an important role to tackle stigma and discrimination and can help people get aware of

the need to protect themselves and to be agents of change in their communities.

The online component (Blog, Website and Social networks)

The blog and Website are managed by Ben Anderson of MTV with assistance from the company Caribbean Axis/ideas.

The blog posts are written by young "street teamersñ,these are young Trinidad and Tobagonians who will be

addressing different aspects of HIV from a young person's perspective. The campaign website which launches on the

1st of October, will allow young people to find out the issues behind the stories as well as learn more about the

characters and the actors playing the roles. All the programming will also be available to watch on the site, as well as

some extra exclusive footage. The online components can be found: (1) online at http://igniteblog.staying-alive

.org/trinidad; on Facebook at http://www.facebook.com/MTVStayingAliveCampaign; and (3) on Twitter at

http://twitter.com/MTVSAignite.Facebook users can become fans of the project and see behind the scenes photos and

learn updates on the campaign. Currently the fan page has over 1,200 fans.
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Other elements

While TV drama is a great way to begin discussions on sexual health and

HIV/AIDS, there is much more impact when these dramas can be discussed to

explore the issues raised in the programme. Staying Alive will be creating

teaching guides to be used for peer education and training peer educators on

how to use the programme and guide to educate young people. This will be an

integral part of the next phase of the program when NGO's will be encouraged to

use the film and the issues raised as a part of their behavior change

communication programs. The different messages are also going to be

evaluated for their effectiveness through the partnership with Johns Hopkins

University and the University of the West Indies to conduct the monitoring and

evaluation.

For more information, please contact Vivian Lopez, HIV/AIDS Regional Advisor, 

UNICEF TACRO:  vlopez@unicef.org

The first Latin American Media Partnership on HIV/AIDS (IMLAS)

On July 27th, the UNICEF TACRO Regional Office signed a one-year

project cooperation agreement with the Fundación Huésped to

strengthen a new union of major Latin American broadcast media in a

regional response to HIV/AIDS and leverage their communications

assets to challenge AIDS-related stigma and prevent HIV

transmission.

Fundación Huésped is a regional non-governmental organization with a 20-year history of

programmatic achievement in HIV/AIDS interventions in LAC, which serves as the regional

secretariat of the Global Media AIDS Initiative (GMAI).Launched in 2004 by UN Secretary

General-Kofi Annan in coordination with the Kaiser Family Foundation and UNAIDS, the

GMAI mobilizes leading media companies around the world to leverage their vast resources

to address AIDS.

After the XVII International AIDS Conference, and in response to the international community call to action, the GMAI

partnered with regional leaders in early-2009 to form the first Latin American Media Partnership on HIV/AIDS

(IMLAS - Iniciativa de Medios Latinoamericanos sobre el SIDA). IMLAS represents an unprecedented collaboration

by leading broadcasters across the region to develop a coordinated response to HIV/AIDS and reach diverse

audiences, shape attitudes and influence behavior. The IMLAS Partnership is unique because the media companies

themselves drive the development of the initiative and its programming components to disseminate information to

populations most at-risk, especially women and youth.

The main objectives of the IMLAS project, are to increase access to and demand for HIV-related information

resources; forge strategic alliances with sports organizations (particularly soccer), telecommunications and other key

partners to extend reach; build media leadership & broadcaster capacity in response to HIV/AIDS and dedicate

substantial media resources (including donated broadcast airtime and creative/programming assets) for AIDS-

related messaging across a variety of program platforms (i.e., news, drama, comedy, reality, talk shows, soap

operas, sports, music, etc.).

Ph: UNICEF T & T


