THE IDEAL MESSENGERS
* Popular DJ artistes, entertainers, sports stars and more teens delivering the messages

THE IDEAL PACKAGING

*Teen involvement, language and colourful exciting packaging
* Brand name products are preferred

¢ Rasta colours, shocking colours, Graffiti-styles

e Cartoon characters (e.g. Sponge Bob Squarepants)

* Promotional parties with lots of hype and music

OTHER COMMUNICATION STRATEGY RECOMMENDATIONS

* Keep messages short, simple and straightforward

¢ Be as age specific as possible

¢ Disaggregate messages for boys and girls

* Develop messages for boys that combat negative gender stereotypes,
while acknowledging the role and influence of the group or ‘crew’

* Develop messages for girls that focus on the circumstances behind their risky behaviours,
including economic influences

* Ensure that the messages and the messenger as well as the location of the message are
consistent with the values and norms of teens to ensure maximum impact

* Develop trend-setting logos, message concepts and items that teens will want to ‘own’ and carry

* Develop or strengthen programmes that offer ‘hands on’ practical life skills in
sexuality areas where young people feel their skills base is limited

*Work with older men as to their involvement with adolescents, including dispelling certain myths that
perpetuate the need for involvement with young girls

Participatory Action
Research methods are
strengthening HIV/AIDS
communication efforts

BY teens FOR teens

For more information on PAR and young people,
a Guide can be obtained from:

Adolescents & HIV/AIDS Project

UNICEF Jamaica

P.O. Box 305, 60 Knutsford Boulevard

Kingston 5

Tel: (876) 926 7584-5

Email: unicefja@cwjamaica.com

UNICEF's RIGHT TO KNOW (RTK)
Partners in Jamaica:

Government

Ministry of Health

Minisry of Education, Youth and Culture
National Centre for Youth Development

St. James Health Department (WESTHELP)

Non-Government

Children First

National AIDS Committee

Portland AIDS Committee

St Catherine Parish AIDS Committee

Jamaica Coalition on the Rights of the Child (Youth Advocates)
Hope Worldwide Jamaica

Jamaica AIDS Support

Jamaica Red Cross Society

Produced by RTK partners in
collaboration with the UNICEF
Country Office for Jamaica, with
CIDA financial support
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Why do young people have the RIGHTTO KNOW?

What can be done to ensure young people have the RIGHTTO KNOW?

We can also make our HIV/AIDS communication efforts better by:
Involving teens in the process -

Motivating teens to action -

Why Participatory Action Research (PAR)?

A tool used in Participatory Action Research (PAR)

Mapping

How Mapping works

Condoms are
not easy to get at
h

Yo Hard to get

if you are a

We can get it at little boy

the hospital
Woolworth’s Condoms are
Texaco is an easy is an easy place sometimes difficult
place to get to get to get at health
condoms, no condoms centres
reaction from
cashier

Y
We cannot get it at
the gas station if we
are under age —
Condoms are not
You can get it at easy to get in
the pharmacy & grocery shops

What Jamaican Youth say about...

HIV/AIDS

* Young people want straight-forward information about HIV/AIDS in their language.

* The facts must be presented simply and clearly, without hiding them.

* Many young people hold positive attitudes towards persons with HIV/AIDS but feel
they cannot act on them because community responses are usually hostile.

*Young people’s knowledge about HIV/AIDS is chiefly gained through the mass media,
especially television.

*There are still high levels of myths and misconceptions among Jamaican
adolescents, especially about the origin of HIV and how it is transmitted.

* Boys and girls say that they are sexually active, although some of the
motivating factors differ by gender.

*Young people’s worst fear about HIV/AIDS is pain and death.
Their best hope is for a cure.

MALE/FEMALE RELATIONSHIPS AND RISKY SEXUAL BEHAVIOUR

* A lack of intimate communication between the sexes often results in
impulsive sexual behaviours.

eTraditional roles for males and females influence the behaviour of teenagers.

* Adolescents learn sexual behaviour by copying role models such as parents,
brothers, sisters and friends.

* ‘Hard core’ or rough sex with multiple sex partners make up some of the risky
sexual behaviours practiced among teens.

¢ Incest and other forms of domestic violence result in negative sexual behaviour
patterns for adolescents, especially for girls.

* Adolescents say they lack parental guidance about sex, sexuality and
relationships.

REASONS BOYS ENGAGED IN CASUAL SEX (ONE NIGHT STANDS)
*Young males believe that they are incapable of saying no to sex.
*To improve the level of respect they get from their “crew’ or group.
*There is competition among males to get girls because numbers are
important to crew members.
*To “dis” or degrade girls.
*Young males tend to adopt negative images and operate largely
as sexual predators.

Adolescents say they lack
parental guidance

REASONS GIRLS ENGAGED IN CASUAL SEX (ONE NIGHT STANDS)
*To get more respect in the community by being with a “big” man or rich man.

* Sex is often seen as “goods” that can be exchanged by females for money, ‘gifts’ or other

personal gains and benefits.

* Girls are available for older men out of school who they believe have more money than younger men.

This can be a result of family pressure.

IDEAL SOURCES OF INFORMATION

Television

- cartoons, comedies or talk shows hosted by young people
who are lively, interactive, straightforward and aware

- advertisement or strip messages on popular local cable television channels
(e.g. RETV, Hype Zone) or NBA features and football matches

Movies - short movies or pre-movie features at the cinema

Print media - articles, stories or advice columns in tabloids, comics or magazines

Internet - lively, interactive web sites or chat rooms for teens

Street Corner - community ‘walk and talks’

Hang out spots - catchy slogans/messages visible at malls, clubs,

bus stop/ terminus and cinemas

Cell Phones - catchy slogans/messages visible on covers and cases; voicemail

or text messages

Expos - youth forums, safer sex fun days or rallies

Personal items - string or ‘attitude’ bags, rags, kerchiefs, cosmetic

bags, CD cases, visors, hats, T-shirts and wrist bands

Some adolescents see sex
as ‘goods’ that can be
exchanged for money, ‘gifts
or other
personal gains and benefits
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