------------------------------------------------------------------------------E X H I B I T I O N    T R A I N     P L A N ---------------------------------------------------------------------------------
	Exhibition Coach 1
	Exhibition Coach 2
	Exhibition Coach 3
	Auditorium Coach
	Counseling & Medical Coach

	The Bio-Medical Aspect of HIV AIDS
	Invitation to lead a Healthy Life
	A Positive Social Environment 
	
	

	S E R I E S    O F    E X P E R I E N C E S

	Feel comfortable with the issue  

	Feel confident to access services

	Feel reassured of social acceptance

	
	Feel free of fear to lead a full life

	O B J E C T I V E S

	Increase correct knowledge on the bio-medical aspects of HIV AIDS to enable audiences to feel comfortable with the issue, perceive relevance as well as their own vulnerability.
	Provide information of a host of HIV related services to convince audiences of a ‘life after HIV’ in the context of overall good health leading to availing of services/ adoption of safe behaviour.
	Sensitise on the human and social dimensions of HIV AIDS to reassure audiences of a positive and non-discriminatory attitude towards HIV and build the foundation for social inclusion.

	Facilitate increased knowledge and communication skills while motivating special interest groups to fulfill their roles.

	Provide reassurance about life after HIV to take the fear out of testing, returning for results and if negative to practice safe behaviour.


	C O M M U N I C A T I O N    A P P R O A C H

	An invitation to an empowering experience through information conveyed in a human yet matter-of-fact manner which treats HIV AIDS as any other ‘disease’ that can happen to anybody
	A value of healthy living  and the opportunity to experience a full life through a host of specialized services for counseling, prevention and treatment of HIV AIDS


	A sensitive portrayal of  experiences as well as programmes, schemes, activities and  policies to ensure a non-discriminatory attitude integrating HIV+ people into the mainstream
	
	Reassurance and motivation through quotes and experiences covering different audience segments reflecting their positive approach to life after VCT

	E X P E C T E D    O U T C O M E S

	Audiences are better informed, liberated of preconceived notions and thus more receptive to adoption of safe behaviour
	Audiences shed their fears and inhibitions about accessing services
	Audiences are sensitized to the needs and rights of HIV+ people and  feel reassured to seek their own HIV status
	
	Audience feel inclined towards counseling 

	C O N T E N T

	About HIV AIDS

· HIV & AIDS the syndrome explained

· Incubation/ gestation & lack of symptoms 

· How it affects the immune system & the human body
	Living a Healthy Life

A vision statement as an introduction to the NRHM perspective and specific health related services.

	Social Dimensions of HIV
An introduction to the changing environment, an India which recognizes and supports the prevention and control of HIV AIDS
	Under Direct purview of Project Management

[Indicative Content only ]
Scientific, Inter-sectoral and Social Aspects of HIV AIDS

· Overview on HIV/ AIDS

· Real Life Stories 

· How to disseminate info on HIV in a sensitive manner

· Roles for communicators and influencers 
	Under Direct purview of Project Management



	HIV AIDS in India

· Geographical distribution of HIV/ Prevalence in India

· India & the global context

· Main pillars of NACP III

· RRE’s mission, partners involved and route

· VCT & ART centres/ services across the country depicted in an interactive map
	 VCT

· What is VCT, the process & its importance – knowledge is reassurance
· Confidentiality & privacy
· Living without fear
· Staying negative

	Healthy Dialogue on sexual issues between partners

· Empowering women: successful negotiation of condom use with their partners

· Male responsibility & voluntary condom usage
	
	

	Routes of Transmission 
· Unprotected sex

· Blood & blood products

· Injecting Needles

· Parent to Child 
	ART

· What is ART
· How it improves HIV+ peoples ability to live a full life 
	Vulnerability in Youth

· Making informed choices including delaying sexual experience
· Specific youth programmes or activities to empower decision making with confidence and courage in the education programme
· Dealing with peer pressure and being able to say ‘no’; FAQs to guide youth 

· Dispel myths & misconceptions
	
	

	Modes of Prevention/ Protection

· Safe Sex: 

i. Abstinence

ii. Being faithful to one partner

iii. Condom usage

· Blood Safety / ensuring blood is tested
· Use of sterilized/ disposable needles

· Anti-retroviral prophylactics
	NRHM and HIV convergence through specialized services 

· STI Treatment

· HIV & TB

· Condom Supply

· PPTCT Delivery & Management

· Blood Safety
· Community Care Centres

	Life after HIV

· Real life stories of affected people to be used to create moving life experiences

· HIV at

i. Home & home based care

ii. School/ college [adolescent education programme]

iii. The workplace, employees rights and non discrimination

iv. Social life
· Right to Health care without discrimination
	
	

	AIDS can Happen to Anyone

Unsafe behaviour and not particular types of people is what leads to HIV transmission.  


	Select Issues of NRHM / AYUSH

To be finalized in the area of healthy India, stronger India, living life to the fullest.


	HIV AIDS – Everyone’s Responsibility
Roles and responsibilities of different groups and integrating different programmes eg.

· Teachers

· Sarpanch/ Panchayat members

· Youth

· Students

· Women’s groups

· Health workers

· AWWs [ICDS aspect]

· Local Opinion leaders
	
	

	E X H I B I T S    &    D I S P L A Y S

	· 13 Graphic Info Panels

· 1 flash animation software on plasma showing how HIV affects the immune system

· 1 interactive map highlighting HIV prevalence/ distribution, RRE route, services centres in India

· 2  3-D models of blood o pouch and syringe 

· 1 3-D larger-than-life model of condom

· 1   3-D Display Warrior & Shield matching routes of transmission with modes of protection

· 1 interactive touch screen device to enable risk assessment

· 1 bioscope showing films 
	· 13 Graphic info Panels

· 2 scrollers x 5 designs each on

· 1 x 4 sides translite 


	· 11 Graphic Info Panels

· 2 scrollers x 5 designs each on

· 1 bioscope showing films on stories of HIV+ people

· 1 interactive kiosk to match  audience profiles & roles
NOTE: Distribution of exhibits & displays across the 3 coaches is only indicative and may be altered during the course of communication development & exhibition designing.
	· Motivational messages for special interest groups which can be incorporated onto thematic design on interior walls [if required]
	· 2 Graphic Info Panels combined into a single, double panel.

	Audio Channel to play regional/ local music and messages on HIV AIDS in 3 exhibition coaches to create a local flavour to the exhibition experience.


	
	

	U S E    O F    S P A C E S

	· Reception area to ease visitors into the issue
	
	· Space for social interaction and discussion
	· Space for local exhibits to be provided and installed by SACS offices
	

	T O    B E   O R G A N I S E D    B Y    N A C O

	· Existing films depicting AIDS can happen to anyone, prevention and protection to be viewed through  b I o s c o p e. 

· Set of simple leaflets or folders providing general information on HIV AIDS for public distribution to be placed on  b r o c h u r e     r a c k


	· Existing short duration films on health related services to be screened on e x I s t I n g    p l a s m a
TO BE CONFIRMED

· Actual exhibition displays which can be used as  additional exhibits

· Set of simple leaflets or folders on the services covered in the coach for public distribution to be placed on  b r o c h u r e     r a c k


	· Existing films portraying sensitive human interest stories to be viewed through  b I o s c o p e. 

· Set of simple leaflets or folders on the issues covered in the coach for public distribution to be placed on  b r o c h u r e     r a c k


	· All training modules to be used with the identified audiences groups

· Documentary/ long duration/ short duration films to be screened

· Skits/ drama / song / folk performances covering different aspects of HIV AIDS

· Brochures to be provided to special interest groups attending shows

· Listing of day’s programme & events at every halt to be prominently displayed on coach exterior
	· IPC material/ flip charts to facilitate counselor 

· Existing posters & display material for cubicles

· Take- away Leaflets to be provided by counselors to visitors 



	Note: All existing communication and support material to be provided in Hindi + 9 Regional languages 

	· Existing audio CDs of regional and local songs and messages in Hindi + 9 regional languages for playback through audio system
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