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Concept Note  

 
Malaysia National Launch of Children’s Rights and Business Principles 

 
Introduction  
Children under the age of 18 years old make up almost one third of the world’s population, it is 
inevitable that businesses, whether big or small, will directly or indirectly have an effect on their 
lives. In an era where the agenda on sustainable development is integrated in various national 
goals to achieve socio-economic success, responsible business will be a necessary practice to 
survive in the booming and evolving global markets. Without a doubt businesses will have an 
impact on the lives of families, communities and children.  
 
In March 2012, the Children’s Rights and Business Principles (CRBP), a joint initiative between 
UNICEF, the UN Global Compact and Save the Children was launched internationally in London. 
A total of 200 leaders from businesses, the UN, governments, academia and civil societies 
attended the event. The CRBP aims to provide a comprehensive framework that can be used to 
understand and address the impact of business on the rights and well-being of children.  
 
It sets out ten principles that identify a range of actions that businesses should take in order to 
respect and support the rights’ of children. The Principles are based on the Convention on the 
Rights of the Child, and aligned with key ILO Conventions and the UN Guiding Principles on 
Business and Human Rights for the “Protect, Respect and Remedy” Framework which curtails 
the following three pillars:    
 
1) the state duty to protect against human rights abuses by third parties, including 
business, through appropriate policies, regulation, and adjudication;  
2) the corporate responsibility to respect human rights, which means to act with due 
diligence to avoid infringing on the rights of others and to address adverse impacts that occur; 
and   
3) greater access by victims to effective remedy, both judicial and non-judicial.  
 
The ten Principles are as such: 
 

1. Meet their responsibility to respect children’s rights and commit to supporting the 
human rights of children, 

2. Contribute to the elimination of child labour, including in all business activities and 
business relationships, 

3. Provide decent work for young workers, parents and caregivers, 

4. Ensure the protections and safety of children in all business activities and facilities, 

5. Ensure that products and services are safe, and seek to support children’s rights through 
them, 

6. Use marketing and advertising that respect and support children’s rights, 

7. Respect and support children’s rights in relation to the environment and to land 
acquisition and use, 

8. Respect and support children’s rights in security arrangements, 

9. Help protect children affected by emergencies, and 

10. Reinforce community and government efforts to protect and fulfil children’s rights. 
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In Malaysia, there is a goal to drive forward public and private partnerships (PPP) as part of the 
national priority to achieve socio-economic development1. The Government views PPP as 
critical to the full implementation and delivery of the 131 Entry Point Projects set out by the 
Economic Transformation Programme (ETP), one of many drivers to ensure Malaysia reaches 
its high income status by 20202. Furthermore, based on the Tenth Malaysia Plan 2011-2015, 
SMEs represent 99.2% of all businesses and contribute 56.4% of total employment in Malaysia3. 
It states that SMEs are an important component of the country’s economy and has the potential 
to be a powerful engine of growth and innovation. Due to SMEs’ vast presence, size and nature 
of operations, they have the potential role to influence CSR initiatives among a large number 
people in Malaysia.   
 
In the last decade, Malaysia has seen many initiatives at the Government Linked Companies 
(GLCs), Public Listed Companies (PLCs) and SMEs level that have proposed corporate social 
responsibility frameworks to encourage companies to integrate into their respective business 
operation, marketing and human resource management.   
 
In 2010, UNICEF Malaysia partnered with Companies Commission (SSM) to establish a close 
working collaboration to promote corporate responsibility among the SMEs.  In the last two 
years, the partnership have produced sharing of technical knowledge on our respective area of 
expertise such as child rights and corporate governance, launching of two best business 
principles circulars (BBPC) and a toolkit on how to establish a child care centre at the 
workplace. UNICEF is committed to influencing the SMEs and to continue working closely with 
SSM to influence the corporate social responsibility agenda particularly those that are child-
friendly among the various sectors of the SMEs.  These important initiatives and functions have 
proven to be best practices in other countries and provide great examples on translating CRBP 
into actions.  
 
Rationale and Goal 
In-line with UNICEF’s Malaysia’s Country Programme 2011-2015 to develop national strategies 
and guidelines for child-friendly CSRs that become gold standards for major corporations, a 
national launch of the CRBP is planned for the first half of 2012.  The launch seeks to raise 
awareness among the business sectors and advocate for responsible business for children 
whether through their individual corporation capacity to deliver child-friendly CSR or through a 
influencing the regulatory systems to promote CSR practice as part of corporate sustainability 
and governance.    
 
UNICEF Malaysia is planning a national launch of the CRBP in partnership with the UN Global 
Compact chapter in Malaysia on September 11, 2012.  
 
The launch will serve as an entry-point for awareness-raising on child-focused CSR as well as a 
platform to engage SMEs and other businesses understand better the role and impact they have 
on of children when conducting their business processes and management. UNICEF Malaysia 
seeks to encourage positive change in child-focused CSR in government-linked companies, large 
public-listed companies (BURSA), SMEs including regulatory bodies of palm oil plantations. 
Businesses should be urged to see the practise of CSR as means to enhance their profits rather 
than only as cost implications to their business and to view CSR as a necessity for survival of 
their businesses.  
 

                                                 
1
 Ibid., page 24 

2
 Economic Transformation Programme, available at: http://etp.pemandu.gov.my/Deliver_The_ETP-@-

All_of_Government_Will_Come_Together_and_Partner_with_the_Private_Sector_to_Ensure_Delivery.aspx 
3
 Tenth Malaysia Plan 2011-2015, The Economic Planning Unit, Prime Minister’s Department, page 94 
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Objectives  
 

 To introduce the CRBP to SMEs that: 
o Have businesses located in communities where most vulnerable population 

reside, which includes agricultural and palm oil business.  
o Are part of a global supply chain of international companies, which may include 

manufacturing, retail and clothing.  
 To highlight best practices that are already on-going in Malaysia that has been led by not 

only SMEs, but also PLCs.  
 To demonstrate the role and responsibility that businesses can adopt to complement the 

work of the government to ensuring the well-being of the child.  
 To dialogue among businesses and share experiences and challenges that many have 

faced or will face with the new sustainability development agenda that will be presented 
at Rio +20.  

 To better understand how businesses can play a role in promoting children’s rights and 
what consequences they may face in this rapidly evolving global market environment.   

 
Desired Outcome 
The launch hopes to also facilitate basic data collection, the sharing of current best practices and 
information exchange of what national based companies and businesses including SMEs who 
have or are about to roll out their CSR initiatives. This database of CSR information can be used 
by UNICEF Malaysia, UN Global Compact and its partners for future CSR-focused programme to 
achieve the goals set in the UNICEF Country Programme 2011-2015.  
 
Feedback and input will be gathered by those participants attending the launch to be able to 
craft strategic follow up actions and next steps after the launch of the CRBP.   
 
 
Details of Launch 
 
UNICEF Malaysia plans to execute this national launch in the form of hosting a corporate 
luncheon. The proposed date for this luncheon is aimed for Tuesday, 11th September 2012, at 
a suitable hotel venue. This luncheon will include discussions, networking sessions, one-to-one 
sessions as well as featuring a panel of speakers to engage in a discussion with guests. 
  
The event will be launched by through a tripartite launch with representatives from UNICEF, 
and UNGC as hosts and supported by SSM. 
 


