
Doing well by doing good for children 

Wednesday 14 May, 9.00am till 1.00pm  

The Guardian HQ, Kings Place, 90 York Way, N1 9GU 

 

We are delighted you are able to join Guardian Sustainable Business and UNICEF for a morning of inspiration 

and practical insights on children's rights and your business.  

 

Child rights have not been adequately considered by business historically. Yet, children are key stakeholders; 

companies interact with them as workers, consumers and community members on a daily basis. There are 

plenty of aspects of respecting and supporting children’s rights that simultaneously generate benefits for 

business, from helping to develop the next generation of talent to achieving better risk management.  

 

This event on 14 May at the Guardian's London headquarters will allow you to: 

 

• Explore the range of impacts business has on children. 

• Be inspired by initiatives that are changing how business impacts children for the better.  

• Gain practical insights on building children's rights into your business' decision making. 

 

Programme 

9:00am  

Registration and breakfast 

 

9.20am  

Welcome  

Jo Confino, executive editor, The Guardian 

 

9.30am  

Setting the scene: are child rights your business? 

Jo Confino and Eija Hietavuo, UNICEF, CSR Unit in conversation 

 

10.00am  

Inspiration: the impact business has on children 

Snappy presentations explore the range of impacts business has on children followed by a panel discussion on 

what business needs to do to address them.  

 

Lord Michael Hastings, global head of citizenship, KPMG International 

Anna Easton, programme director, connected society, BT 

David Schofield, group head of corporate responsibility, Aviva 

 

11.00am 

Breakout discussions: child rights and business in practice 

Led by experts in the field of child rights and business and business leaders who have already begun 

implementing a child rights strategy. An opportunity to delve into specific impacts or explore more generally 

how to integrate children’s rights into business decision making. Choose to attend one discussion on: 

 

• Child labour and supply chain 

Discussion led by Chris Harrop, group marketing director, Marshalls 

• Child online protection and participation 

Discussion led by Jenny Jones, director of public policy, GSMA 

• Marketing and advertising to children 

Discussion led by Rebecca Marmot, global partnerships and foundation director, Unilever 

• Giving children’s rights a voice in business 

Discussion led by Greg Priest, head of sustainability policy, Ikea 

• Demystifying the connection between children’s rights and business: child rights and business Tools  

Discussion led by Milka Pietikainen, head of corporate responsibility, Millicom 

 

12.10pm 

Group feedback from breakout discussions 

 

12.30 

Lunch 


